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Background

• Board asked in spring 2022 for one-stop website 
for students and families to help them 
understand the value of attending college and 
make decisions about enrollment 

• Convened team of subject matter experts, 
IR/Business Intelligence, Cybersecurity, 
Communications

• Created “Georgia Degrees Pay” using system 
data, SLDS, and US Census Postsecondary 
Employment Outcomes
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Major Considerations

• What information to be conveyed

• Business rules on calculations

• How granular will info be

• Crafting user experience through 
interface decisions

• Branding and accessibility
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Transition to Public Facing Tools
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• Show roll down
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Transition to Public Facing Tools
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Institutions are 
unique

Things that 
shape earnings 

and debt

Earnings aren’t 
everything
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Streamlined, Supported Selections
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Know Your Audience

• Consulted current college students on

– What they want to know

– How they would approach the tool

– What terms are familiar to them
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Detailed tool for 

practitioners
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Streamline for Public
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Fewer Options
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What does the student want to know?
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User Experience Decision Points

Level of Detail
Include “All 

Majors” 
option?

Default 
Choices

Order of 
prompts & 

dependencies

Webpage 
Analytics

Word Choice
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Accessibility and Branding

• Attend to accessibility through 
colorblind friendly palette, adequate 
contrast, and facilitating screen 
readers

• Utilizing official USG 

   fonts and colors
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Georgia Degrees Pay Rollout Plan

Key message: Georgia Degrees Pay is a one-stop source for potential students, 
families and stakeholders about the value of a USG degree and Georgia’s 26 
public colleges and universities. It puts good data about degree attainment, 
student success, costs and affordability at their fingertips, better helping 
them make informed decisions.  

Secondary message: As one of the best public university systems in the 
nation, the University System of Georgia is leading the nation in giving 
students, families and stakeholders in-depth access to data in a centralized, 
easy to use and transparent fashion.
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Rollout of Georgia Degrees Pay

• Site demo at Board meeting

• Press release and URL go live at same 
time
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Rollout of Georgia Degrees Pay

• Media relations

– Story pitch to strategic list of state and 
national media

– Asked campus media relations contacts 

to pitch their media outlets as well

– Wound up getting significant coverage
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Social Media and Digital Advertising

• Sponsored ad words on Google: “Georgia 
college”, “Georgia degree”, “Georgia jobs,” 
“where to go to college”, “what to major in”, 
“how much money do you make”, “best 
colleges”, etc.

• Posts on all social media accounts with links

• Geo-targeted Facebook ads for Georgia and 
border areas in neighboring states

• Ads on LinkedIn
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State Coordination

• USG Government Relations channeled news 
release to key stakeholders (committee 
chairs, etc.)

• Asked relevant sister state agencies (GA 
Student Finance, etc.) and the Governor’s 
office to emphasize those posts and the site.

• Asked sister agencies to link to GDP on own 
pages (ongoing).
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Rollout Within USG

• Presentation to system-wide 
committees:
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• Financial aid

• Advising

• Career services

• Institutional research

• Student affairs

• Student government 
presidents



Ongoing Promotion

• Handout for targeted promotion 
by Student Affairs and Comms

• Embed talking points about GDP 
and transparency it represents in 
Chancellor’s and other leaders’ 
remarks and interviews

• Continue to seek other ways. E.g., 
mentioned along with link in last 
month’s news release on our 
latest degrees awarded record
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https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.usg.edu%2Fnews%2Frelease%2Funiversity_system_of_georgia_in_fy2024_awarded_an_all_time_high_of_76571_degrees&data=05%7C02%7CAngela.Bell%40usg.edu%7C9dd2efac75bc4b592f8308dceeb1eb76%7C4711f877fb3a4f11aaab3c496800c23d%7C0%7C0%7C638647695463687996%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=SuY1Q4cW%2B4u1i5N2Is1CPG04hezgBUlp%2FL8XVEoZH2U%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.usg.edu%2Fnews%2Frelease%2Funiversity_system_of_georgia_in_fy2024_awarded_an_all_time_high_of_76571_degrees&data=05%7C02%7CAngela.Bell%40usg.edu%7C9dd2efac75bc4b592f8308dceeb1eb76%7C4711f877fb3a4f11aaab3c496800c23d%7C0%7C0%7C638647695463687996%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=SuY1Q4cW%2B4u1i5N2Is1CPG04hezgBUlp%2FL8XVEoZH2U%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.usg.edu%2Fnews%2Frelease%2Funiversity_system_of_georgia_in_fy2024_awarded_an_all_time_high_of_76571_degrees&data=05%7C02%7CAngela.Bell%40usg.edu%7C9dd2efac75bc4b592f8308dceeb1eb76%7C4711f877fb3a4f11aaab3c496800c23d%7C0%7C0%7C638647695463687996%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=SuY1Q4cW%2B4u1i5N2Is1CPG04hezgBUlp%2FL8XVEoZH2U%3D&reserved=0
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