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We’d like to tell you 
about some research, 
which shows that people 
typically react more 
strongly to specific people 
who have problems than 
to statistics about people 
with problems. 



Preattentive 
Processing



Cognitive operations that can be 
performed prior to focusing attention 
on any particular region of an image.



…The stuff you notice right away.







Test with a Photograph









Test with Numbers
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Test with DataViz





Actual Forecast



Source: FiveThirtyEight



Source: New York Times



Source: The Guardian
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Community Engaged Methods



The Urban Institute 
Community-Engaged and 
Participatory Methods Toolkits
https://www.urban.org/projects/cem-toolkit



Key questions to help prompt authentic 
community engagement include the following

What are the goals of 
community engagement 
for my project?

What do I have to offer 
the community in return 
for their efforts?

Which community 
members could 
contribute the most? 

How can I ensure 
community members 
feel heard and valued 
across project stages?



Qualitative Data Visualization



Word Cloud



Source: Federal Reserve
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Word Cloud



If you organize the words into coherent groups, 
and arrange them into spatially proximal 
groups, people will be able to understand the 
underlying meaning of the document much 
better than if you use a standard word cloud.

“

”-Marti Hearst



Source: Washington Post

Word Cloud



Coloring Phrases
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Quotes
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Multiple Visualizations



Source: Texas Tribune



Source: Texas Tribune



Source: Texas Tribune



Wrapping Up






